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SOLUTION FOR LONG-LASTING CUSTOMER RELATIONSHIP

Customer relationship management is important for
infegrating company business processes that have direct
interaction with customers, such as customer support, field
support, marketing, sales, and purchasing. When customer
relationship is maintained effectively, it will encourage
buyer to come back, ensure quality pre-sales and post-sales
service, build a brand and drive customer loyalty. These
tasks cannot be achieved easily and effectively without the
help of a software solution.

FLP® Customer Manager is not just another sales tool, but
instead, it offers a convenient way to understand
customer’s needs, inferests and expectations. It empowers
sales people, marketers, customer service agents and senior
management with a complete view of leads and
customers, so that sound business decisions based on
customer profile, demand frends, order history, business
relations, and so on can be made effectively to provide
customers with the products and services they want most.
As such, long-lasting customer relationship will readily be
maintained, which will help to drive additional revenue.

NO MORE DUPLICATED EFFORTS,
NO MORE NEGLECTED CUSTOMERS

Without FLP® Customer Manager, customer information
could be scattered across many databases, servers, and
desktop hard drives in different departments such as
sales, marketing, customer service, and accounting.
Customer information is fragmented, those who need it
cannot access it easily, sales representatives may make
duplicate sales calls to someprospects, while forgetting to
contact others.

FLP® Customer Manager does not adopt traditional
‘module’ approach. All the series of FLP® solutions (e.g. FLP®
Document Manager, FLP® Human Resources Manager, FLP®
Accounting Manager etc.) are based

on real life situation that each functional manager
multi-dimensionally interacts with each other and the
design of FLP® solutions is founded on this solid and modern
approach. New information entered will be effective
immediately throughout the system, hence, no more
duplicated efforts, and no moreneglected customers.
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GLOBAL CUSTOMER RELATIONSHIP

FLP® Customer Manager distinguishes itself in the software
market as the system is using the latest world-class IBM®
Lotus® Domino® technology. To establish additional
customer relationship by forming additional teams in
overseas offices cannot be easier when FLP® Customer
Manager is being used. No printing of extra stationery is
required. No new system is nec essary. PC workstations,
local area network and Internet broadband connection
are all you need to establish customer relationships
anywhere globally.

COLLABORATION PLATFORM TO FOSTER TEAMWORK, SHARE
WORK AND INFORMATION

FLP® Customer Manager is founded on IBM® Lotus®
Domino®, true collaboration and groupware platform. For
example, it enables the trackingof an opportunity
throughout the whole sales cycle, resulting in greater
fransparency and conftrol of the sales process; once a lead
is identified, there is no need circulating papers and sales

force with required knowledge and experience can follow
up at once. Error and omission is reduced to minimum and
the efficiency is increased.

TYPE ONCE; USE MANY; MANY CAN USE; ANYTIME;
ANYWHERE

Data is only entered once and when a change is made,
even if it is just a change in customer address, the
information is updated throughout the whole system.

READY FOR CUSTOMIZATION

No two companies are alike, and their unique business
practices are a source of competitive advantage, FLP®
Customer Manager is ready for cost-effective customization
to reflect company culture and address specific industry
needs. As rapid development tool is being used,
customization is typically completed within three months.
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Customer profile, contact person details, past dealings such
as proposals, quotations, presales activities, order history,
project agreement and meeting minutes etc. are valuable
customer knowledge for composing marketing plans, sales
strategies, and post-sales service plans etc.
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CUSTOMER PROFILE MANAGEMENT

Company particulars, contact person name, position, email
address, payment terms, credit limit, product demand,
potentiality, and so on are helpful information to
understand customer’s individual needs, requirements and
demand frends.
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TIGHTEN CUSTOMER RELATIONSHIP

Services provided to customers and corresponding service
reports are logged for easy review and future follow up to
tighten customer relationship.
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PROFIT ANALYSIS TO IDENTIFY VALUABLE CUSTOMERS

Help to identify the best, most valuable customers and
allocate company resources accordingly.
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CUSTOMER NEED EXPLORATION

Details of products or services provided to customers are
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TEAMWORK TO WIN SALES

On-going sales status can be monitored and, if required,
juniors can seek advice from their supervisors or seek
assistance across different teams or departments.
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JOURNAL FOR PAST DEALINGS

Submitted drawings, proposed project schedules,
photographs of completed installations, details of goods
sold and delivered etfc. can be retrieved readily for better
understanding of customer, anficipation of customer needs
and development of effective customer strategies.
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MAIL MERGE TO NOURISH CUSTOMER RELATIONSHIP

Regular communication with customer by mail is another

st N . . . .

- : way of nourishing pleasant customer relationship. Mail
LS N .
<P e, XIS merge is a very useful tool when you have a standard letter
“mE'_"mE, : format and selectively circulate the letfters to your
|-m--_ --E m . . .

- customers for product promotion and seasonal greetings
etc.
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QUICK RESPONSE TO BILLING ENQUIRY

All outstanding bills and associated amounts can be listed
on screen. Details of the billing information, such as contact
data, goods sold and prices, can instantly be displayed on
screen for quick response should customer enquire details

about his bill.
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ONLINE PRODUCT INFORMATION

Product or service information can be retrieved online
immediately for reference.
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EMAIL AND CALENDARING

Infegrated with Lotus Notes email and calendaring to
stfreamline communication and scheduling processes. Once
a task assignment has been made, it is marked on the
group calendar for action and easy followup.

SECURITY

Access confrol maintenance to allow user only sees
relevant and role-based information. Access control can be
set up to decide which fields, screens, databases and
which records users can access and whether those users
can view only or modify information held on the system.
Audit frail function allows authorized user to identify who
made each change by date, fime, and type of change in
an easy understandable way.
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BUILT-IN IBM BEACON AWARD WINNING REPORT WRITER

Built-in with the report writer ‘IntelliPRINTPLUS’, an ‘IBM
Beacon Award’ winner, to let user define reports for easy
analysis and better business insight.

SEAMLESSLY INTEGRATED WITH OTHER FLP SOLUTIONS

FLP® Customer Manager can be integrated with other FLP®
solutions to provide a total solution for streamlining business
processes and raise overall organization productivity, for
example:

- FLP® Accounting Manager

- FLP® Human Resources Manager

- FLP® Document Manager

- FLP® Logistics Manager

- FLP® Dairy Manager
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FLP"
BUSINESS
MODEL

A FOUNDATION FOR YOU TO BUILD YOUR OWN BUSINESS MODEL
No two companies are the same even conducting the
same business in the same industry. Why should you choose
a standard software package.

No ofher software solutions provide more feature and
functions than FLP® does costeffectively. No other software
solutions provide such an all-in-one interface integrating
with your company wide company business processes. FLP®
provides a market leading collaboration platform for all
your company staff to work on anytime, anywhere with
unlimited scalability without physical country border barriers
over the Internet.

What's more, FLP® shares our experience with you to

customize the software applications to suit your business
and prepare for the future.

FLP® is empowered by 1BM® Lotus® Domino®/NoTes® technology.

© 2004-2005 by Ultra Active Technology Limited. All rights reserved.

Ultra Active Technology Limited is the developer of FLP®,

FLP®, UAT® and all FLP® products and services mentioned herein are
frademarks or registered frademarks of Ultra Active Technology Limited in
the Hong Kong SAR. All other product and service names mentioned are
the tfrademarks of their respective companies.

ULTRA ACTIVE TECHNOLOGY LIMITED
Room 1903

Office Tower, Convention Plaza

1 Harbour Road

Wanchai

Hong Kong

Hong Kong SAR

Tel: (852) 3111 9600

Fax: (852) 2357 5328

FLP Hotline: (852) 3111 9696

FLP Customer Services: (852) 3111 9686
FLP Website: www.flpe.com

Email: info@flpe.com
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